Number 48 is Always Numero Uno at LMS

By Jenny McGuinness
NASCAR PRESS

NEW YORK, NY — Number 48 Jimmie Johnson
and his team will have the home-field advantage in this
weekends Coca Cola 600 at Lowe's Motor Speedway.

Johnson has been a force to be reckoned with since
he visited Victory Lane at the 2001 m.u.gum
NASCAR Busch Series race at Chicagoland Speediwa

Thisookie started his career racing in the- ShonCoure
Off-Road Drivers Asociation (SODA), the Short-Course
Off-Road Enthusiasts (SCORE) and the Mickey

ainment Group Stadium  Series

(MTEG) throughout the early 1990s. During this time

he nabbed more than 25 wins, more than
100 top-thre finishes and Raybestos Rookie
of the Year honors in all thee seric.

He took fourth in the 1998 ASA series
sandings, again garnering a Raybestos
Rookic of the Year award. Then in 1999,
Johnson nabbed two ASA wins and moved to
chird in the scason'sstandings. He also made.
his NASCAR Busch Series debur that year,

finishing seventh in his very first NASCAR Jimmie Johnson

Busch Series start at the Milwaukee Mile.

Jimmic drove away with 10 place in
2000’s NASCAR Busch Series and finished in the top
10 six times, finishing third in his rookie year.

Each year, he has progressed impressively from the

preceding year In 2001, he added four top-five
and cight top-10 finishes and finished cighth
in series points

These stats, along with his finish ac
Chicagoland Speedway, catapulied him 10 2
Cup debur in 2002.

When Jeff Gordon made the foray into
team ownership that same year, he chose
Jimmie as his driver. Prior to this in 2001,
Johnson made three Winston Cup starts for
Hendrick Motorsports, finishing 25th.

He delivered a solid performance in 2002
beginning with a pole position win in the Daytona
500. Though he lost the Raybestos Rookie of the Year
award to Ryan Newman in 2002,

immic made history

by becoming the first rookie cver to lead the Cup
standings on the way o a fifth-place point finish.

Johnson is much better on plate tracks than his
record indicates. He led laps in the four plate races of
the 2003 season. And for the last two seasons Johnson
has been the only driver in the top 10 points afier cach
race. This 70-race screak only recently came to an end.

The truc turning point in Johnson's carcer came at
Dover last June. He had a great car and a solid shot at
winning, but gged the wall late in the race. To his
credit Jimmie took the blame, showing the makings of
2 true champion.

Allinsider sources indicate that Jimmic and his team
are the ones to beat for the NASCAR NEXTEL Cup
Series in 2004.

It Came From Behind

A solid strategy in racing

By Meg Sewell
NASCAR PRESS

CONCORD, NC - Its probable that the thousands who flock to
owe’s Motor Speedway this weekend for the Coca-Cola 600 will be
unaware that they're standing on a former batdleground of sors. In the
past, the specdway, stock car racing’ home track, nearly filed before it
got off the swrting line. But a labor of love was waged and two
visionaries made LMS what it is today.
hen Lowe's Motor Speedway was built by O. Bruton Smith in 1959,
stock car racing was scill in its infancy. Designed by Smith and his
business parencr, Curtis Turner, it was destined for a life fraught with
highs and lows.

Smith and Turner were a dream team.

A native North Carolinian, Smith got his start at the short-track as a
promoter at Concord Motor Speedway and the Charlotte Fairgrounds.

The late Turner hailed from the Virginia lumber industry. After
NASCAR debuted in 1949, he went on to become one of the first
NASCAR Series drivers.

“The two built their fantasy: a 1.5-mile superspeedway in the Queen
City. And on June 19, 1960, the first World 600 was run there. The
newly paved road would yield a smooth ride that preceded the track's
frse speed bump.

ke many superspecdvways of the era, it went bankrupt due to lagging
ticket sales and filed for Chapter 11 in 1961. A short time later, it emerged
none the worse for wear:

Smith took a hiatus from the track in 1962 and went to Texas and
Hlinois to pursu other busm:&x o He hen b buying hars
of Lowe’s Motor Sj in pole position to be
majoriy tockholder by 1975, He hecame s head o aperaions hat

In the endeavor to improve and expand the track, he brought in
current president HLA. “Humpy” Wheeler as general manager and tha
two began to put plans in pl

In the years that followed, Smith and Wheeler commig
to customer satisfaction and built a track faciliy iscd
the bar on industry standards. Grandstand Bics were
buile, along with food concessions and.

In 1984, turn one became pris
and Whecler erccted fory

The track becay
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Chase for the NASCAR NEXTEL Cup

NASCAR modifies how premier
series champion is determined

By Dan Cronin
NASCAR PRESS

DAYTONA BEACH, FL - In January, NASCAR announced a
maodification in how the champion of its premier serie is determined,
creating a “Chase for the NASCAR NEXTEL Cup” covering the last 10
races of the 36-race NASCAR NEXTEL Cup season.

“The Chase for the NASCAR NEXTEL Cup will provide a better
opportunity for more drivers to win the championship, creating
excitement and drama_throughout the entire scason,” NASCAR
President Mike Helton said. “In addition, the Chase will showcase our
drivers' talents, inereasing the value for all teams and their sponsors.”

After the first 26 races of the NASCAR NEXTEL Cup Series scason, all
drivers in the NASCAR Top 10 and any others within 400 points of the
leader will carn a berth in the “Chase for the NASCAR NEXTEL Cup.

No driver outside the top 10 with 10 races remaining has mn\:‘ﬁ
0 win the championship of NASCAR’ premier scrics under the
point system.

All drivers in the “Chase” will have their point torals adjisted
firs-place driver in the standings will begin the chase ydth 5,058
the second-place dmm will starc with 5 045, etc.
drops will continue through the list of itle co

In addition, NASCAR is making a chang
for the frst time since the system’s 192
0 race winner, co
bonuses for leading a ly

ider than-commercial tires, the

The 180-point award
than a race runner-up. This change will be in effect starting this season
for NASCAR's three national series - NASCAR NEXTEL Cup S¢
the NASCAR Busch Series and the NASCAR Craftsman Truck Series.

At scason's end, every driver who finishes in the NASCAR NEXTEL
Top 10 will receive a point-fund payout of at least $1 million, with the
champion reciving mor than 55 millon. I 24 JGERREN plce
river in the final standings will reccive a $250,000 bonus
“This new approach to determining ouf” champion has both the
drivers and the fans in mind,” Helton

“The Chase for the NASCAR NJ will
of our season, with heightened dedima.
competitors and the valuc offBeing i the s

“This will be exciting<fand faig Since 1975, usi
system, no driver has ever been'outside the NASG
races remaining and come back to win the charg

We added the 400-poin cutoff o

included in th

ill nsure that a race winner gets more points

be a continyagil

Iumw wheel
The steering wheel in stock
cars is removable to allow
easier access to drivers.

‘Goodyear tires used on all stock
track, cars are treadless for the best

‘and brake lights
re replaced with stickers.

traction on a clean track.

New Racecar Phones Get Pole Position

By Jason Lucas
NASCAR PRESS

MIAMI, FL — Nextels first scason as the official
sponsor of NASCAR is already in high gea

When the company considered its user base they
realized that some of their most loyal consumers were
also passionate about stock car racing. And when
they examined the similaritics berween their cell
phones and NASCAR's racecars, the “speed” and
“efficiency” auributes the two have in common were
as clear as a checkered flag.

In June of 2003, Nextel and NASCAR announced
their ten-year, $700 million partnership. As of the

ADVERTISEMENT

2004 scason, Nextel has replaced Winston as the
sports tidle sponsor

While the ink was sill wet on the contracts, Nextel
quickly got o work making some changes in order to
accommodate its new role as sponsor.

Nextel immediately ramped up its new
infrastructure, expanding its already extensive and
robust coverage throughout the country. Its popular
Direct Connect feaure became available coas-ro-
coast. In addition, its making a foray into
international markers later this year when Dircct
Conneet becomes available overseas
AR and Nextel are also working together to
make thei echnology avilable to the drivers and
teams, much in the way Motorolas NFL sponsorship

has translated to the use of the company's headsets
for in-game communication. There’s even talk of fans
being able to listen in on pit crew communication
\vuh drivers from their Nextel phone
‘We know how passionate NASCAR fans are
abou their sport, and that instant and to-the-minute
access o information s key to that connection,” said
Mark Schvweitzer, senior vice president of marketing
for Nextel
Most recently, Nextel unveiled new racecar phones
modeled after ten specific drivers. Each phone is
colored and designed to look like a different team .
They all come preloaded with the NASCAR
NEXTEL Cup Series logo and photos of cars on the
track. Additionally, the driver phones have wallpaper

ADVERTISEMENT

with their car’s number and a photo of the driver:

All phones feature a variety of ring tones such as a
revving car engine, or familiar tunes like the national
anthem,

One of the st opular s s che il
bsite consumers can access in order to gt stats.
Subscribers can receive breaking nevws and Teaure
from NASCAR COMs reporters, driver updates, as
well as NASCAR.COM’s live timing, scoring, and
leaderboard service.

Nextel users can proudly display their new
NASCAR NEXTEL Cup Series driver phones this
weekend at Lowe's Motor Speedway at the Coca-
Cola 600.

Look to the right for all phone models.

ADVERTISEMENT

The 2004 NASCAR NEXTEL Cup Series™ phones are here.

Race in and choose from 10 unique driver phones featuring driver colors, numbers and
signatures, or the inaugural NASCAR NEXTEL Cup Series™ phone.

Each phone comes fully loaded with a built-in walkie-talkie that connects coast-to-coast in

under a second. They're all GPS-enabled and have a fast link to real

e race information

on the NASCAR NEXTEL Cup Series wireless website.

Trade up to Nextel. Bring your number. Call 800-NEXTELSY, go to

nextel.com or vi:

a Nextel store near you.

NEXTEL.Done. |
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